


Tate & Lyle

The ask

Let’s do launch. We’re particularly fond of two 

of our trade advertisements for Tate & Lyle. 

One was for the trade launch of Rough Cut 

Demerara Sugar cubes, the second the  

trade launch of new packaging for the  

entire retail range.

The task

The ad for Demerara Sugar was a case of 

getting the feel just right, to nail the visual 

imagery to place this new line in a unique 

position in the sugar market. We went 

another way with the new packaging launch 

ad. Packaging is not the product, per se, and 

we wanted to ensure that the trade didn’t just 

gloss over ‘yet another new packaging launch’. 

As is perfectly clear from the accompanying 

graphic, we went for extreme cut-through.

The proof

Both Rough Cut Demerara Sugar and the  

new range packaging were successfully sold 

into all retailers. It goes without saying that 

Tate & Lyle themselves are still going from 

strength to strength. Launch successful!
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